For example, the search skinbyrd +sacramento site:myspace.com provides the
results shown in Figure 6.

Figure 6: Results of a MySpace search using Google

Sifting the Search Results

When you click on a link from Google, it takes you to the active page for that Web
site. However, when Google searches for the search term, it is searching cached
versions of Web sites from its spiders. Therefore, the search term you are looking
for may not be on the current version on the Web site. It may have been in an old
or deleted comment or a past version of a person’s profile. If you look through the
current MySpace site and do not find the search term you are looking for, return
to your Google search results. To search the cached version (the version with the
search term included), click the Cached link from the Google search results. Auto-
archive sites, like www.archive.org, do not capture previous versions of MySpace
pages. Google cache is your best bet of finding an old version of a MySpace page.
Remember that you can use the “Find” keystroke (CTRL + F) to search the page
for the term you are looking for.

If a MySpace profile is set to “Private,” the only way to view that profile is to be

added as that person’s friend. To do that, you have to request to be their friend
and then you will have access to view their profile.
There used to be several backdoor hacks to get into
a profile, but MySpace is very vigilant at finding
these backdoors and closing them down.

NOTE: Without a search warrant or subpoena,
MySpace will not give law enforcement access to
view private profiles.

In conclusion, MySpace is a powerful tool inves-
tigators can use to assist them in investigations of
criminal activity. The best way to use MySpace as a
tool in your investigations is to learn how to search
it most effectively.

This report was prepared by the Training Services staff of SEARCH, The National Consortium for Justice Information
and Statistics, under funding from the Office of Juvenile Justice and Delinquency Prevention, Office of Justice
Programs, U.S. Department of Justice.



RESULTS FROM A SURVEY OF
TEENS AND YOUNG ADULTS

* The National Campaign
to Prevent Teen and Unplanned Pregnancy




EEREEE n an effort to better understand the intersection
EE between sex and cyberspace with respect to at-
maiinm titudes and behavior, The National Campaign to
Prevent Teen and Unplanned Pregnancy and CosmoGirl.com
commissioned a survey of teens and young adults to explore
electronic activity. This is the first public study of its kind to
quantify the proportion of teens and young adults that are

sending or posting sexually suggestive text and images.

The survey of those ages 13-26 was conducted by TRU,

a global leader in research on teens and 20-somethings.
The survey was fielded online to a total of 1,280 respon-
dents—653 teens (ages 13-19) and 627 young adults (ages
20-26)—between September 25, 2008 and October 3, 2008.

Please visit www.TheNationalCampaign.org/sextech for ad-
ditional data from the survey, relevant tips for teens and
parents, and other related materials. Visit CosmoGirl.com for
teen perspectives on sending and receiving sexually sugges-
tive content. (For more information on the survey, please see
page5.)

Note: Unless otherwise stated, teen means ages 13-19 and
young adult means ages 20-26.

A significant number of teens have electronically sent,
or posted online, nude or semi-nude pictures or video of
themselves.

How many teens say they have sent/posted nude or semi-
nude pictures or video of themselves?

= 20% of teens overall

= 22% of teen girls

= 18% of teen boys

= 11% of young teen girls (ages 13-16)

Sending and posting nude or semi-nude photos or videos
starts at a young age and becomes even more frequent as
teens become young adults.

How many young adults are sending or posting nude or semi-
nude images of themselves?

= 33% of young adults overall
= 36% of young adult women
= 31% of young adult men

Sexually suggestive messages (text, email, IM) are even
more prevalent than sexually suggestive images.

How many teens are sending or posting sexually suggestive
messages?

= 39% of all teens
= 37% of teen girls
= 40% of teen boys

= 48% of teens say they have received such messages

How many young adults are sending or posting sexually sug-
gestive messages?

= 59% of all young adults
= 56% of young adult women
= 62% of young adult men

= 64% of young adults say they have received such
messages



http://www.TheNationalCampaign.org/sextech
http://www.cosmogirl.com

Although most teens and young adults who send sexu-
ally suggestive content are sending it to boyfriends/
girlfriends, others say they are sending such material to
those they want to hook up with or to someone they only
know online.

Who are these sexually suggestive messages and images be-
ing sentto?

= 71% of teen girls and 67% of teen guys who have sent

or posted sexually suggestive content say they have
sent/posted this content to a boyfriend/girlfriend.

21% of teen girls and 39% of teen boys say they have
sent such content to someone they wanted to date or
hook up with.

15% of teens who have sent or posted nude/semi-
nude images of themselves say they have done so to
someone they only knew online.

83% of young adult women and 75% of young adult
men who have sent sexually suggestive content say
they have sent/posted such material to a boyfriend/
girlfriend.

21% of young adult women and 30% of young adult
men who have sent/posted sexually suggestive con-
tent have done so to someone they wanted to date or
hook up with.

15% of young adult women and 23% of young adult
men who have sent sexually suggestive material say
they have done so to someone they only knew online.

FIVETHINGS TO THINK ABOUT
BEFORE PRESSING “SEND”

Don’t assume anything you send or post is going to
remain private.

Your messages and images will get passed around, even if
you think they won't: 40% of teens and young adults say they
have had a sexually suggestive message (originally meant

to be private) shown to them and 20% say they have shared
such a message with someone other than the person for
whom is was originally meant.

There is no changing your mind in cyberspace—anything
you send or post will never truly go away.

Something that seems fun and flirty and is done on a whim
will never really die. Potential employers, college recruiters,
teachers, coaches, parents, friends, enemies, strangers and
others may all be able to find your past posts, even after
you delete them. And it is nearly impossible to control what
other people are posting about you. Think about it: Even if
you have second thoughts and delete a racy photo, there is
no telling who has already copied that photo and posted it
elsewhere.

Don’t give in to the pressure to do something that makes
you uncomfortable, even in cyberspace.

More than 40% of teens and young adults (42% total, 47%
of teens, 38% of young adults) say “pressure from guys”is a
reason girls and women send and post sexually suggestive
messages and images. More than 20% of teens and young
adults (22% total, 24% teens, 20% young adults) say “pres-
sure from friends” is a reason guys send and post sexually
suggestive messages and images.

Consider the recipient’s reaction.

Just because a message is meant to be fun doesn’t mean the
person who gets it will see it that way. Four in ten teen girls
who have sent sexually suggestive content did so “as a joke”
but many teen boys (29%) agree that girls who send such
content are “expected to date or hook up in real life.”

It's easier to be more provocative or outgoing online, but
whatever you write, post or send does contribute to the real-
life impression you're making.

Nothing is truly anonymous.

Nearly one in five young people who send sexually sugges-
tive messages and images, do so to people they only know
online (18% total, 15% teens, 19% young adults). Itis impor-
tant to remember that even if someone only knows you by
screen name, online profile, phone number or email address,
that they can probably find you if they try hard enough.



Teens and young adults are conflicted about sending/
posting sexually suggestive content—they know it’s po-
tentially dangerous, yet many do it anyway.

How do teens and young adults feel about sending/posting
sexually suggestive content?

= 75% of teens and 71% of young adults say sending
sexually suggestive content “can have serious nega-
tive consequences.’

= Yet, 39% of teens and 59% of young adults have sent
or posted sexually suggestive emails or text messag-
es—and 20% of teens and 33% of young adults have
sent/posted nude or semi-nude images of them-
selves.

Teens and young adults are sending sexually explicit
messages and images, even though they know such con-
tent often gets shared with those other than the intended
recipient.

How common is it to share sexy messages and images with
those other than the intended recipient?

= 44% of both teen girls and teen boys say it is com-
mon for sexually suggestive text messages to get
shared with people other than the intended recipi-
ent.

= 36% of teen girls and 39% of teen boys say it is com-
mon for nude or semi-nude photos to get shared
with people other than the intended recipient.

= 44% of young adult women and 50% of young adult
men say it is common for sexually suggestive text
messages to get shared with people other than the
intended recipient.

= 48% of young adult women and 46% of young adult
men say it is common for nude or semi-nude photos
to get shared with people other than the intended
recipient.

Young people who receive nude/semi-nude images and
sexually suggestive texts and emails are sharing them
with other people for whom they were never intended.

How many teens and young adults say they have been shown
nude/semi-nude content originally meant for someone else?

= 38% of teen girls and 39% of teen boys say they have
had sexually suggestive text messages or emails—
originally meant for someone else—shared with
them.

= 25% of teen girls and 33% of teen boys say they have
had nude or semi-nude images—originally meant
for someone else—shared with them.

= 37% of young adult women and 47% of young adult
men have had sexually suggestive text messages or
emails—intended for someone else—shared with
them.

= 24% of young adult women and 40% of young adult
men say they have had nude or semi-nude images—
originally meant for someone else—shared with
them.

Teens and young adults admit that sending/posting sexu-
ally suggestive content has an impact on their behavior.

Does sending sexually suggestive text and images affect what
happens in real life?

= 22% of teens and 28% of young adults say they are
personally more forward and aggressive using sexu-
ally suggestive words and images than they are in
“real life”

= 38% of teens and 40% of young adults say exchang-
ing sexually suggestive content makes dating or
hooking up with others more likely.

= 29% of teens and 24% of young adults believe those
exchanging sexually suggestive content are “expect-
ed”to date or hook up.




Teens and young adults give many reasons for sending/
posting sexually suggestive content. Most say it is a “fun
and flirtatious” activity.

Why do teens and young adults send or post sexually sugges-
tive content?

= 51% of teen girls say pressure from a guy is a reason

girls send sexy messages or images; only 18% of
teen boys cited pressure from female counterparts
as a reason.

23% of teen girls and 24% of teen boys say they were
pressured by friends to send or post sexual content.

Among teens who have sent sexually suggestive content:

= 66% of teen girls and 60% of teen boys say they did

so to be “fun or flirtatious”— their most common
reason for sending sexy content.

52% of teen girls did so as a “sexy present” for their
boyfriend.

44% of both teen girls and teen boys say they sent
sexually suggestive messages or images in response
to such content they received.

40% of teen girls said they sent sexually suggestive
messages or images as “a joke.”

34% of teen girls say they sent/posted sexually sug-
gestive content to “feel sexy.”

12% of teen girls felt “pressured” to send sexually
suggestive messages or images.

Among young adults who have sent sexually suggestive
content:

2>

>

72% of young adult women and 70% of young adult
men say they did so to be “fun or flirtatious.”

59% of young adult women sent/posted sexually
suggestive content as a “sexy present” for their boy-
friend.

41% of young adult women and 51% of young adult
men say they sent sexy messages or images in re-
sponse to such content they received.

5TIPSTO HELP PARENTS TALK TO THEIR
KIDS ABOUT SEX AND TECHNOLOGY

Talk to your kids about what they are doing in cyber-
space.

Just as you need to talk openly and honestly with your kids
about real life sex and relationships, you also want to discuss
online and cell phone activity. Make sure your kids fully un-
derstand that messages or pictures they send over the Inter-
net or their cell phones are not truly private or anonymous.
Also make sure they know that others might forward their
pictures or messages to people they do not know or want

to see them, and that school administrators and employers
often look at online profiles to make judgments about po-
tential students/employees. It’s essential that your kids grasp
the potential short-term and long-term consequences of
their actions.

Know who your kids are communicating with.

Of course it's a given that you want to know who your chil-
dren are spending time with when they leave the house. Also
do your best to learn who your kids are spending time with
online and on the phone. Supervising and monitoring your
kids'whereabouts in real life and in cyberspace doesn't make
you a nag; it's just part of your job as a parent. Many young
people consider someone a “friend” even if they've only met
online. What about your kids?

Consider limitations on electronic communication.

The days of having to talk on the phone in the kitchen in
front of the whole family are long gone, but you can still limit
the time your kids spend online and on the phone. Consider,
for example, telling your teen to leave the phone on the
kitchen counter when they're at home and to take the laptop
out of their bedroom before they go to bed, so they won't be
tempted to log on or talk to friends at 2a.m.

Be aware of what your teens are posting publicly.

Check out your teen’s MySpace, Facebook and other public
online profiles from time to time. This isn't snooping—this is
information your kids are making public. If everyone else can
look at it, why can’t you? Talk with them specifically about
their own notions of what is public and what is private. Your
views may differ but you won’t know until you ask, listen, and
discuss.

Set expectations.

Make sure you are clear with your teen about what you con-
sider appropriate “electronic” behavior. Just as certain cloth-
ing is probably off-limits or certain language unacceptable
in your house, make sure you let your kids know what is and
is not allowed online either. And give reminders of those ex-
pectations from time to time. It doesn’t mean you don't trust
your kids, it just reinforces that you care about them enough
to be paying attention.



To ensure accurate interpretation, respondents were shown
(and reminded of) the following definitions/explana-
tions during the survey:

=> Sexually suggestive pictures/video: semi-nude or
nude personal pictures/video taken of oneself and
not found on the Internet, or received from a strang-
er (like spam), etc.

=> Sexually suggestive messages: sexually suggestive
written personal texts, emails IMs, etc.—and not
those you might receive from a stranger (like spam),
etc.

=> Messages only refers to those written electronically
(in emails, texts, IMs, etc.)—and pictures/video only
refers to those captured electronically (on a cell-
phone or digital camera/camcorder), etc.

This survey was fielded online to a total of 1,280 respon-
dents—653 teens (ages 13-19) and 627 young adults (ages
20-26) between September 25, 2008 and October 3, 2008. It
was conducted by TRU, a global leader in research on teens
and 20-somethings.

At present, it is estimated that about 90% of teens and young
adults are online. Respondents for this survey were selected
from among those who have volunteered to participate in
TRU’s online surveys. Respondents were stratified according
to the U.S. Census and the data have been weighted to reflect
the demographic composition of teens and young adults.
Respondents do not constitute a probability sample.

This document contains the precise language used in the sur-
vey and separate results for teens and young adults, as well
as the total combined. For additional data, please visit www.
TheNationalCampaign.org/sextech or contact The National
Campaign at 202.478.8500.
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1. Are you male or female?

Teens Young Adults TOTAL
(13-19) % (20-26) % %
Male 49 51 50
Female 51 49 50
2. How old are you?
Teens Young Adults TOTAL
RANGE: (13-19) % (20-26) % %
13-16 49 0 25
17-19 51 0 26
20-22 0 51 25
23-26 0 49 24

3. Which of the following, if any, do you have and use? Please mark all that apply.

Teens Young Adults TOTAL

(13-19) % (20-26) % %
Computer (non-laptop) 79 71 75
Laptop computer 68 77 73
Cellphone 87 86 87
Smartphone (PDA, Blackberry, etc.) 13 23 18
Digital camera 80 82 81
Digital camcorder (video recorder) 29 26 27
MP3 Player (like iPod) without video 55 59 57
Video MP3 Player 50 33 42
Webcam 33 33 33

None of these 0 0 0




4. Doyou:
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A Have a profile on a social-networking site (like MySpace, Q Q 89 90 89
Facebook, etc.)
B Have a profile on a dating or singles site (like match, cupid, or 0 0 3 16 9
eHarmony)
C  View others’ profiles/pictures on a social-networking site a a 85 85 85
D  View others’ profiles/pictures on a dating/singles site a a 6 20 12
E | Write/update a personal blog a a 25 34 29
F | Regularly read others’ personal blogs a a 33 50 41
G  Send/receive pictures or video on your cellphone a a 61 64 62
H  Send/receive pictures or video on a computer a (W 80 83 81
| Post photos online a a 78 79 79
J Post videos online (like on YouTube) a a 38 31 35
K | Send/receive text messages a d 84 88 86
L | Watch TV shows online or on your MP3 Player a a 63 56 60

5. This survey will include questions about “sexy messages and pictures” (like suggestive pictures sent to a boyfriend/girlfriend, for
example) — and will require you to answer them in order to finish. If you are not comfortable sharing your opinions about that, then
we encourage you to stop the survey now. Would you like to continue?

Yes a

No a

6. Thank you. Throughout this survey, it is IMPORTANT that you understand what we mean so that we interpret your answers
correctly. Please keep the following in mind as you read and answer each question:

=> Any time that we ask about “sexy pictures/video," we are talking about sexually suggestive, semi-nude, or nude
personal pictures/video taken of oneself (alone or by a friend) — and not those found on the internet, received from a
stranger (like spam), etc.

= And any time we say “sexy messages,’ we are talking about sexually suggestive written personal texts, emails, IMs,
etc. — and not those you might receive from a stranger (like spam)

= Throughout this survey, messages only refers to those written electronically (in emails, texts, IMs, etc.) — and
pictures/video only refers only to those captured electronically (on a cellphone or digital camera/camcorder).



7. How common would you say each of the following is among people your age?

NET “Very” and “Fairly Common”
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A 2E2d|ng sexy messages to someone o1 o> 03 Q4 66 78 72
Sharing sexy messages with people
B | other than the one(s) they were meant a1 U2 us3 Q4 44 47 45
for
C Sending of sexy pictures/video of o o2 03 04 49 65 57
oneself to someone else
D Posting sexy pictures/video of o o2 03 04 a4 51 a7

oneself online
Sharing sexy pictures/video with

E | people other than the one(s) they a1 a2 a3 4 37 47 42
were meant for

8. Do you think each of these activities is more common among guys, girls, or both the same?

“More Common “Both the Same” “More Common
Among GUYS” Among GIRLS”
sY §4 2 2 2
E 5 g E e " > 3 xR " > 3 S "> 3 S
u = u —_ _— —_ _— _— —_
S 5848 So g2 <8 = §2 <9 = g2 <8 2
VU c 0 o VU e @ 1 (<) I = v 1 D = @ L) I -
g9 £ g9 /2 58 8 F2 58 8 F2 58 ©
° £ - ° £ - ° - - ° - - ° -
s< s< > > >
A Sending sexy messages o1 02 03 16 15 15 48 | 53 | 50 3 33 35
to someone else
Sharing sexy messages
g Vithpeopleotherthan or o2 O3 33 | 37 | 35 2 | a2 | 4 25 | 21 | 23

the one(s) they were
meant for

Sending of sexy pictures/
C | video of oneself to an a2 as 6 9 8 28 32 30 66 58 62
someone else

Posting sexy pictures/

D . . | a2 as 5 8 7 30 34 32 65 58 61
video of oneself online
Sharing sexy pictures/

g Videowith people other a1 Q2 O3 20 | 35 | 32 2 a2 | 4 20 24 27

than the one(s) they were
meant for



9. What do you think are the reasons that girls send/post sexy messages or pictures/video of themselves?
Please mark all that apply.

Teens Young Adults TOTAL
{LIST RANDOMIZED} (13-19) % (20-26) % %
Get or keep a guy’s attention 85 80 83
Guy pressured them to send it 47 38 42
As a“sexy” present for a boyfriend 74 73 73
To feel sexy 72 77 74
Get a guy to like them 76 66 71
Pressure from friends 23 16 20
To get positive feedback 57 56 57
To be fun/ flirtatious 78 76 77
To get noticed 80 79 79
In response to one she received 31 30 31
Other: 3 3 3
None of these / don’t know 2 1 2

10. What do you think are the reasons that guys send/post sexy written messages or pictures/video of themselves? Please mark
all that apply.

Teens Young Adults TOTAL

{LIST RANDOMIZED} (13-19) % (20-26) % %
Get or keep a girl’s attention 61 58 60
Girl pressured them to send it 18 18 18
As a“sexy” present for a girlfriend 48 49 48
To feel sexy 36 28 32
Get a girl to like them 57 48 53
Pressure from friends 24 20 22
To get positive feedback 48 45 46
To be fun/ flirtatious 56 57 56
To get noticed 49 50 49
In response to one he received 49 56 52
Other: 2 3 3

None of these / don't know 8 3 5




11. How much do you agree or disagree that each of the following describes the activity of sending suggestive messages or
nude/semi-nude pictures/video of oneself?

NET “Strongly”
and “Somewhat Agree”

@ ® o ¢ 3 ® g £
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A  Flirty ) a2 a3 a4 a5 W [3) 61 75 68
B  Gross n a2 as Q4 a5 (W [3) 39 26 33
C  Hot n a2 as Qa4 as W [3) 46 55 51
D Lame n a2 as 44 a5 (M [3) 42 36 39
E  Stupid n a2 as 44 a5 ae 57 50 54
F | Dangerous a1 U2 a3 4 a5 ue 67 65 66
G | Exciting n a2 as 44 a5 ae 49 59 54
H Fun n a2 a3 Q4 a5 ae 43 56 49
I  Harmless n a2 a3 Q4 a5 ae 23 27 25
J  Immoral an a2 a3 Q4 as ae 40 28 34

12. How much do you agree or disagree that each of the following describes the people who send suggestive messages or nude/
semi-nude pictures/video of themselves?

NET “Strongly”
and “Somewhat Agree”

> 0 ® o § § " gg, _ ‘—3 _
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A | Flirty a1 a2 us3 U4 us ue6 65 69 67
B  Gross a1 a2 us3 U4 us U6 38 30 34
C | Hot a1 a2 u3 U4 as a6 35 42 38
D Lame a1 U2 u3 U4 as a6 39 34 37
E | Stupid a1 U2 a3 U4 as a6 54 44 49
F  Bold a1 U2 a3 U4 as a6 55 66 60
G Confident 1 u2 a3 U4 as ue 46 52 49
H  Cool U1 U2 a3 U4 as ue 19 19 19
I | Desperate an U2 a3 4 as ue 65 53 59
J | Funny U1 a2 a3 Q4 us5 U6 24 29 27
K  Immature a1 a2 as Q4 a5 U6 53 45 49
L  Insecure )| a2 as U4 a5 [ ) 55 47 51
M | Slutty a1 a2 a3 U4 us ue6 72 58 65




13. Which of the following, if any, have you personally ever done? Please mark all that apply.

Teens Young Adults TOTAL
(13-19) % (20-26) % %
Sent a sexually suggestive message to someone (email, IM, text, 18 58 48
etc)
Posted a sexually suggestive message to someone’s online
- 11 17 14
profile (like on MySpace, Facebook, etc.)
NET sent/posted sexually suggestive messages. 39 59 49
Received a sexually suggestive message from someone (email,
48 64 56
IM, text, etc.)
Shared a sexually suggestive message with someone other than 18 23 20
the one(s) it was originally meant for
Had a sexually suggestive message (originally meant to be
. . 39 42 40
private) shared with me
None of these 39 25 32

14. Which of the following, if any, have you personally ever done? Please mark all that apply.

Teens Young Adults TOTAL
(13-19) % (20-26) % %
Sent a nude or semi-nude picture/video (of yourself) to
. . 19 32 26
someone (via email, cellphone, etc.)
Posted a nude or semi-nude picture/video (of yourself) online 4 7 5
(like on MySpace, Facebook, in a blog, etc.)
NET sent/posted a nude or semi-nude picture/video of yourself 20 33 27
Received a nude or semi-nude picture/video from someone (of
. 31 46 39
himself/herself)
Shared a nude or semi-nude picture/video with someone other
. . 14 17 15
than the one(s) it was originally meant for
Had a nude or semi-nude picture/video (originally meant to be 29 32 30

private) shared with me

None of these 55 38 46




15. {ASKED IF SENT OR POSTED SEXY MESSAGES OR PIX/VIDEO TO SOMEONE}
To whom have you sent/posted suggestive messages or nude/semi-nude pictures/videos (of yourself)?
Please think about any/all of those you've ever sent/posted and mark all that apply.

{LIST RANDOMIZED}

Boyfriend / Girlfriend

Someone | had a crush on

Someone | dated or hooked up with
Someone | just met

Someone | wanted to date or hook up with
One or more good friends

Someone | only knew online

Other:

16. {ASKED IF SENT OR POSTED SEXY MESSAGES OR PIX/VIDEO TO SOMEONE}
What are the reasons that you've sent/posted suggestive messages or nude/semi-nude pictures/videos (of yourself)?
Please think about any/all of those you've ever sent/posted and mark all that apply.

{LIST RANDOMIZED}

Get a guy/girl’s attention

Pressured to send it

As a“sexy” present for a boyfriend/girlfriend
To feel sexy

Get a guy/girl to like me

As a joke

To get positive feedback

To be fun/ flirtatious

To get noticed

In response to one that was sent to me

Other:

Don't know

Teens
(13-19) %

69

29

39

7

30

27

15

2

Teens
(13-19) %

25
10
43
24
17
38
25
63
13
a4
2

2

Young Adults
(20-26) %

79
20
37
6
26
20
19
4

Young Adults
(20-26) %

26
6
53
23
13
26
21
71
12
47
2

1

TOTAL
%

75
23
38
6
27
23
18

3

TOTAL
%

26
7
49
23
15
31
23
68
12
46
2

2



17. {ASKED IF RECEIVED SEXY MESSAGES OR PIX/VIDEO FROM SOMEONE}
From whom have you received suggestive messages or nude/semi-nude pictures/videos? Please think about any/all of those
you've ever received and mark all that apply.

Teens Young Adults TOTAL
{LIST RANDOMIZED} (13-19) % (20-26) % %
Boyfriend / Girlfriend 55 67 62
Someone | had a crush on 22 16 19
Someone | dated or hooked up with 34 36 35
Someone | just met 15 14 14
Someone who wanted to date or hook up with me 43 37 40
One or more good friends 33 28 30
Someone | only knew online 23 25 24
Other: 2 3 3

18. {ASKED IF RECEIVED SEXY MESSAGES OR PIX/VIDEO FROM SOMEONE}
Thinking about suggestive messages or nude/semi-nude pictures/videos that you ever received, how did getting them make
you feel? Please think about any/all of those you've ever received and mark all that apply.

Teens Young Adults TOTAL
{LIST RANDOMIZED} (13-19) % (20-26) % %
Amused 54 52 53
Angry 6 3 4
Creeped out 22 17 19
Disappointed 7 4 5
Embarrassed 14 12 13
Excited 44 55 50
Grossed out 18 12 15
Happy 40 37 38
Included 12 9 10
Scared 4 5 5
Surprised 55 49 52
Turned on 53 57 56
Turned off 15 13 14
More interested in dating sender 22 22 22
More interested in hooking up with sender 27 32 29
Less interested in dating sender 13 10 11
Less interested in hooking up with sender 14 10 12

Other: 4 1 3




19. {ASKED IF SHARED SEXY MESSAGES OR PIX/VIDEO WITH SOMEONE}
With whom have you shared suggestive messages or nude/semi-nude pictures/videos (that were sent to you or shared with
you)? Please think about any/all of those you've ever shared and mark all that apply.

Teens Young Adults TOTAL

(13-19) % (20-26) % %
Close friend(s) 91 87 89
Other friend(s) 23 21 22
Family (brother/sister, cousin, etc.) 13 18 16
Connected friends (like on MySpace, Facebook, etc.) 17 13 15
Everyone (in a public blog, public networking profile, etc.) 2 2 2
Other: 2 2 2

20. What are the reasons you would be concerned about sending or posting sexy messages or pictures/video of yourself?
Please mark all that apply.

Teens Young Adults TOTAL
{LIST RANDOMIZED} (13-19) % (20-26) % %
Already had a bad experience 6 3 4
Could disappoint family 68 46 57
Could disappoint friends 46 24 35
Could disappoint teacher/coach 38 10 24
Could hurt my relationship or chances with someone | like 63 44 53
Could hurt my reputation 74 63 69
Could hurt my family’s reputation 53 35 44
Could get in trouble with the law 46 26 36
Could get in trouble at school 48 13 31
College recruiter might see 43 10 27
Potential (or current) employer might see 51 49 50
Potential embarrassment 77 70 73
Might regret it later 83 76 79
Might make people think I'm slutty in real life 63 42 53
Other: 7 6 6

Don't know 7 5 6




21. How much do you agree or disagree with each of the following statements?

NET “Strongly” and
“Somewhat Agree”
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There is pressure among people my age

A | to post sexy pictures/video in their U1 a2 a3 4 a5 de 43 38 40

networking site profiles

Personal sexy messages and pictures/
B | video usually end up being seen by more (| a2 a3 U4 a5 ue 72 68 70
than just those to whom they were sent
One has to be aware that sexy messages
and pictures/video may end up being

¢ seen by more that just the intended Q1 Q2 Q3 Q4 Q5 = 79 79 79
recipient(s)
Girls have to worry about privacy (of sexy

D messages and pictures/video) more than n a2 a3 U4 a5 Qe 63 65 64

guys do

People my age are more forward/
E  aggressive using sexy messages and a1 a2 a3 4 a5 de 61 66 64
pictures/video than they are in real life

Sending personal sexy messages and

F pictures/video is no big deal Q1 Q2 Q3 Q4 Q5 518 19 26 22
Sending personal sexy messages and

G  pictures/video can have serious negative n a2 a3 Q4 as a6 75 71 73
consequences

H My friends have sent sexy pictures/video 01 o2 03 Q4 Os 06 43 49 46
to someone

I My friends have posted sexy pictures/ 01 o2 03 Q4 s 06 38 38 38

video on the internet

People who exchange sexy messages or
J | pictures/video are more likely to date or a1 a2 a3 U4 as a6 38 40 39
hook up with each other in real life

People who exchange sexy messages or
K | pictures/video are expected to date or an a2 a3 U4 as a6 29 24 27
hook up with each other in real life

| am more forward/aggressive using sexy
L  messages and pictures/video than | am n a2 a3 Q4 a5 a6 22 28 25
in real life

L.am more forward/aggressive using sexy
messages and pictures/video than |
would be if the technology were not
available

a1 Q2 as a4 as a6 24 34 29




Not in a relationship
In a casual/dating relationship

In a serious relationship

Married

23. What state do you live in?

Alabama n lllinois
Alaska a2 Indiana
Arizona as lowa
Arkansas Q4 Kansas
California as Kentucky
Colorado 46 Louisiana
Connecticut a7z Maine
Delaware a8 Maryland
District of Columbia = 19 Massachusetts
Florida a0 Michigan
Georgia an Minnesota
Hawaii a12 Mississippi
Idaho a3 Missouri

U.S. REGION:

East

South

Midwest

West

24. Which of the following best describes where you live?

Urban, city environment
Suburban or town/village environment near a city

Rural or small town environment

14
Qs
a6
a7
18
Q19
a20
u21
a22
Q23
U24
Q25
U226

22. Which of the following best describes your current relationship status?

Teens
(13-19) %

68
15
17
0

Montana
Nebraska
Nevada

New Hampshire
New Jersey
New Mexico
New York
North Carolina
North Dakota
Ohio
Oklahoma
Oregon

Pennsylvania

Teens

(13-19) %

28
24
17

31

Teens
(13-19) %

32
53

15

Young Adults TOTAL
(20-26) % %

36 52
13 14
34 25
17 9

Q27 Rhode Island

Q28 South Carolina

Q29 South Dakota

as3o0 Tennessee

a3 Texas

as32 Utah

as3 Vermont

Us4 Virginia

ass Washington

us6 West Virginia

Q37 Wisconsin

as3s8 Wyoming

Q39

Young Adults TOTAL
(20-26) % %
27 28
29 26
18 17
27 29
Young Adults TOTAL
(20-26) % %
43 37
1M 47
16 15

Q40
Q41
Q42
Q43
Q44
Q45
146
Q47
148
149
as0
Q51



25. Areyou... {MULTIPLE RESPONSES ALLOWED}

Teens Young Adults TOTAL
(13-19) % (20-26) % %
Alaskan Native or American Islander 0 0 0
Asian or Pacific Islander 13 11 12
Black / African-American 7 7 7
Hispanic / Latino 11 10 11
White or Caucasian 72 74 73

Other 4 2 3
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The National Campaign to Prevent Teen and Unplanned Pregnancy seeks

to improve the lives and future prospects of children and families and,
in particular, to help ensure that children are born into stable, two-
parent families who are committed to and ready for the demand-

ing task of raising the next generation. Our specific strategy is

to prevent teen pregnancy and unplanned pregnancy among

single, young adults. We support a combination of respon-

sible values and behavior by both men and women and

responsible policies in both the public and private

sectors.

If we are successful, child and family well-being
will improve. There will be less poverty, more
opportunities for young men and women to
complete their education or achieve other

life goals, fewer abortions, and a stron-

ger nation.

The National Campaign

to Prevent Teen and Unplanned Pregnancy

1776 Massachusetts Avenue, NW
Suite 200

Washington, DC 20036

Phone 202-478-8500

Fax 202-478-8588
www.TheNationalCampaign.org
www.TeenPregnancy.org
www.StayTeen.org
http://blog.TheNationalCampaign.org





